
 

Master 2 in Economics and Management of International Tourism - New
York College 

AIMS

Recent developments in local and international markets have led to a significant increase in the demand for
Master’s programs in the tourism field with tourism economy focus. The aim of the Master 2 in Economics and
Management of International Tourism is to provide a flexible Masters level program attractive to a wide market,
which offers a unique blend of Tourism Economy, Strategic Planning and Policy Making, directly relevant to the
challenges the international tourism industry is facing in the 21st Century.

Duration

1 year Full-time - September or January start, or 2 years part-time (modular in one-week blocks), it starts in
October.
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